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How Pandemic Concerns
Are Continuing to Influence
US Shopper Habits

Nearly two years into the pandemic, US shoppers reported a relatively high
level of concern about COVID-19, and almost 1/3 of households said they
are in a worse place financially than they were before the pandemic.
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30% of households said they
December 2021: 5.9 January 2022: 6.6 are doing somewhat worse or
much worse financially than
they were before the pandemic

These ongoing concerns over safety and finances are compounded
by product shortages and rising grocery prices resulting from supply
chain challenges.
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Up from 39%
in August 2021

“While faced with the market’s continued uncertainty, consumers are likely
to stick with — and possibly increase — shopping habits picked up over
the past two years,’ said Acosta Executive Vice President of Business

Intelligence Colin Stewart.

These habits include:

(o)
33%
it W Eating more meals at home

often now than
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68%

of consumers are
now shopping
online for groceries

Shopping online

31%

of shoppers-are continuing
to stock up on grocery

items, particularly paper
products, canned
goods and meat

Stocking up

To learn more, download Acosta’s report:
“The Lingering Impact of COVID-19 on US Shoppers.”

Acosta gathered the research presented in this report,

aCOSt a1 conducted between Jan. 25 and Jan. 27, 2022, via online
surveys using the company’s proprietary shopper community.
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